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3 And there appeared to them tongues
as of fire, distributed and resting on
each one of them. s And they were all
filled with the Holy Spirit and began

to speak in other tongues, as the Spirit
gave them utterance.
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The Fastest-Growing Group of

American Evangelicals

A new generation of Latino Protestants is poised to transform our
religious and political landscapes.

By Meaghan Winter
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HOW LATINO
CONGREGATIONS
ARE TRANSFORMING
COMMUNITIES

A Survey Report by The Brown Church Institute,
Fuller Centro Latino and Urban Strategies
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